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Rehouse your set’s carpet

reduce landfill

help vulnerable people

Presented  by India Pim, Art Department Assistant. 
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CRIMES OF CARPET
When a council flat is reissued the carpets are torn out for 
hygiene purposes. 

However, this means that the new tenants who often can't 
afford to refit carpets are left with cold bare floorboards or 
concrete.

 Already a miserable situation, the rise in heating costs is making 
this harder and harder on vulnerable people. 

Producing just 0.09m squared of nylon carpet (a product of 
crude oil) is estimated to generate 6.35kg of CO2 emissions. 
Similarly, the same amount of wool carpet is estimated to 
generate 4.8kgs of CO2.

To put this into context, just4 carpets from our sets would have 
already polluted our planet with approximately 68 tonnes of co2 
before we purchased them!

The environmental impact of 
manufacturing carpet: 

The people in need: 

Pia Honey Penny is campaigning against this policy and taking on 
the  responsibility of helping vulnerable people herself. Out of her 
own pocket, Pia is buying second hand carpet and refitting homes 
via her charity No Floor No More. 

I had all of our remaining sets carpets delivered to/ collected by 
the charity and in a matter of days each one was fitted into 
multiple families’ homes. 

The Solution: 

Too many film/ tv productions allow good carpet to end up in 
landfill, as used (though hardly used) carpet  is a difficult sell!

Such large amounts of good carpet to going  to waste after 
filming is an environmental catastrophe. Especially as landfill 
leads to a plethora of new  pollutants. 

Unsustainability in the industry: 



Difficulties: 

Pia runs No Floor No More 
without any help. This means 
that collection/ delivery  
timing has to be carefully 
orchestrated. 
It also means  that she has 
limited space to store the 
carpets that she takes on. 

As we raise awareness for 
this charity it will also be 
important to consider it’s 
constraints, offer support 
where possible and 
encourage volunteers. 

Communication: 

As this is such a wonderful 
place for a  production’s 
carpets to go to, my team 
were completely on board 
with me selling the carpets to 
No Floor No More. It was a no 
brainer! 

The challenge in 
communication will be how 
to spread the word about No 
Floor No More further so 
that no more of our 
industry’s carpets rot in 
landfill and vulnerable 
people suffer needlessly.  

Budget: 

As so few people are willing to buy 
second hand carpet,  at the rate 
that we in the film industry have 
to get rid of them, we were able to 
lower the asking price for our 
carpets by a generous percentage. 

No Floor No More  struggled to 
find the funds to purchase so 
much carpet at once. However, i 
think that the more attention the 
charity receives the easier it will 
become for them to find funding, 
and departments may recognise No 
Floor No More’s  work so much 
that they can donate their carpets 
free of charge. 



A few heartwarming reviews from those who received our carpets: 



Thank you for watching!

Let’s make a change

Imagine the impact of getting 
the whole industry on board…

Read the real life stories for 
yourself here:  
https://www.nofloornomore.org/

https://www.nofloornomore.org/

